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Just eight years ago, females constituted only 45 percent of Internet users, but 

according to a just-released eMarketer report, "Women Online in the US," 

females made up 51.6 percent of the US online population in 2004.

Adult women dominate consumer spending offline and are increasingly shifting 

to online shopping. eMarketer projects that the female majority will grow over 

the next five years, transforming online content, commerce and marketing.

As the female influence grows, companies will need to appeal to females 

through word of mouth marketing, email and relationship building, the 

eMarketer report concludes. 
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Research Note

As the online travel industry 

becomes more and more 

competitive, it’s now more 

important than ever to have a 

thorough understanding of the 

trends and insights related to 

this industry. The Hitwise 

Travel Research Note provides 

long-term insights into online 

consumer travel research 

patterns. To receive a 

complimentary copy of the 

Travel Research Note click 

here. 
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